Charity partnership campaign with Save the Children
Terms and Conditions
1. No purchase is required to participate in the campaign launched via the charity partnership
with Save the Children (“Charity Campaign”).
2. The Promoter is Value Retail Management Spain, S.L with Tax ID No. (NIF) B-60.689.486
(hereinafter interchangeably referred to as the “Promoter” or "La Roca Village"). The Promoter
may be contacted at La Roca Village, La Roca del Vallès, C.P. 08430 (Barcelona).
3. To participate in this Charity Campaign, entrants are invited to post an image to Instagram
and/or Facebook with the hashtag #LaRocaVillage below the photo and mention
@larocavillage. The photos must be taken at La Roca Village and must feature at least one of
the actresses Happy, Joy or Love, which as part of the campaign organised by Value Retail, will
liven up the Village on various dates during the months of December 2016 and January 2017.
To be eligible, entrants must also follow the La Roca Village Instagram account.
4. For each photo that meets the aforementioned requirements, La Roca Village will donate €1
(one euro) to Save the Children, to help put an end to child poverty in Catalonia, and will
donate a maximum of €3,000.
5. The Charity Campaign is only open to adults aged 18 and over.
6. This Charity Campaign will commence at 10:00 CET on the 6 December 2016, and all images
must be received before 22:00 CET on the 5 January 2017. The Promoter accepts no
responsibility for any images that do not meet the established requirements, or that for any
reason, fail to reach the Promoter by the closing date.
7. Entrants may upload as many images as they wish.
8. The Promoter has arranged this Charity Campaign in good faith and, to the extent permitted
by law, does not accept any liability for any consequences which may arise from participating
in, or failure to participate in the campaign.
9. By participating in this charity campaign, each entrant confirms that his/her entries are their
wholly owned photographs and, to the extent that such entry makes use of any third party
materials, that these have been fully cleared unless they are no longer protected by copyright
or other intellectual property rights. By submitting a photo, each entrant grants the Promoter
a perpetual, royalty-free, non-exclusive, free of charge licence to edit, publish, translate,
modify, adapt, make available and distribute the entry throughout the world in any media now
known or invented hereafter participation. Each entrant undertakes to complete any
necessary documentation to formalise the licence. These rights shall be understood as granted
once the requirements for participating in the campaign, established in point number 3 of
these terms and conditions, have been met.

10. Each entrant also confirms that anyone depicted in an entry has given their permission for
the inclusion of their image in the entry and the use of the entry including their image by the
entrants and the Promoter.
11. By entering this collaboration, all entrants consent to the use of their personal data by the
Promoter for the purposes of the administration of this campaign and any other purposes to
which the entrant has consented.
12. This campaign is in no way sponsored, endorsed or administered by or associated with
Instagram. You acknowledge that all information and material that you submit to enter this
campaign is submitted to Instagram, and not to the Promoter, and you agree that the
Promoter shall not be liable for any use which Instagram may make of these images.
13. These terms and conditions are governed by Spanish law.
14. By participating in the Campaign each entrant agrees to be bound by these terms and
conditions.
Protection of Personal Data
In accordance with the Organic Data Protection Law 15/1999, dated 13 December, each
entrant has the right to access, correction, cancellation and objection, which he/she may
exercise by sending a written communication to: Dpto Jurídico, La Roca Village, Santa Agnès de
Malanyanes, La Roca del Vallès, C.P. 08430 (Barcelona) or to legal@larocavillage.com,
indicating on the envelope or in the tile of the e-mail: “Ref: Personal data."
Each entrant guarantees that the personal data provided to Value Retail for this campaign is
true and correct. Providing a false identity or address will mean that the entrant will be
automatically disqualified from taking part and, where applicable, be stripped of any prize
won.
If you do not consent to your personal data being processed as detailed in the foregoing
paragraphs, please do not take part in the campaign.

